
Media Studies is a study of the cultural world around us. Subject Long Term Plan

We study Media to learn how we are affected by the many forms of information and entertainment we are exposed to daily.
Once you know how an audience is affected by products, you can also learn how to produce for yourself and make informed choices about what you are willing to accept as truth.
Learn the truth behind everything you see and consume everyday. The audience become the producers.
We aim to learn through practical activities as well as theoretical understanding and whilst there are always classic texts to analyse we also ensure we focus on contemporary culture.
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Introduction to Media: Practical Skills Unit 10: Film Production Unit 10: Film Production Unit 8: Responding to a commission
Unit 8: Responding to a commission

Year 12 
Teacher 1

Introduction 
to key 

concepts.

Filming and 
editing 

Preliminary 
Task.

Filming and 
editing 

Preliminary 
Task.

How do 
camera 
angles, 

movement 
and shot 

types create 
meaning for 
an audience?

How do 
editing 

techniques 
create 

meaning for 
an audience?

How can 
sound create 
meaning for 
an audience?

How can 
mise-en-

scene create 
meaning for 
an audience?

Pupils will know:
• How to create their own moving image production. 
How to identify elements of media language in moving images 
using appropriate terminology.
Pupils will be able to:
• Demonstrate an understanding of how media language creates 
meaning.

Micro 
analyses: 

Film 
openings

Micro analyses: Film 
openings

Macro 
analysis: A 
Quiet Place

Macro 
analysis: A 
Quiet Place

Micro analyses: 
Film openings

Macro 
analysis: 
Gone Girl

Macro 
analysis: 
Gone Girl

Pupils will know:
• about the codes and conventions of fictional film openings.
•  how narrative theory can be applied to fictional film openings. 
• how particular genres utilise specific conventions. 

Pupils will be able to:
• identify a wide range of cinematic techniques in genre specific film 
openings.
• analyse how these cinematic techniques create meaning for an 
audience.

Narrative 
theory

Narrative 
theory

Narrative 
theory

Genre 
theory

Genre 
theory

Genre 
theory

Apply 
theories to 

film 
openings

Apply 
theories to 

film 
openings

Pupils will know:
• about the codes and conventions of fictional film openings.
•  how narrative theory can be applied to fictional film openings. 
• how particular genres utilise specific conventions. 

Pupils will be able to:
• identify a wide range of cinematic techniques in genre specific film openings.
• analyse how these cinematic techniques create meaning for an audience.

Activity 1 - 
Rationale

Activity 1 - 
Rationale

Activity 1 - 
Rationale

Activity 1 - 
Rationale

Activity 2 - 
Pitch

Activity 2 - 
Pitch

Activity 2 - 
Pitch

Pupils will know:
• how to respond to a brief. 
• how to use research and background material. 
• how to understand a client commission. 

Pupils will be able to:
• create a proposal for a client brief. 
• pitch a developed idea to a specific audience. 

Activity 3 - 
Proposal

Activity 3 - 
Proposal

Activity 3 - 
Proposal

Activity 3 - 
Proposal

Activity 4 - 
Treatment

Activity 4 - 
Treatment

Activity 4 - 
Treatment

Pupils will know:
• how to structure a pitch, a proposal and a treatment in response to a 
commission. 
• how to prepare for the controlled assessment in Unit 8. 

Pupils will be able to:
• pitch and propose my ideas in response to a commission. 
• create a treatment for my idea in response to a commission. 

Introduction to Media: Key Concepts Unit 1: Media Representations Unit 1: Media Representations Unit 1: Media Representations Unit 4: Pre Production and Planning

Year 12 
Teacher 2

Introduction 
to key 

concepts.

Evaluate how 
media 

language 
communicat
es meaning 

to an 
audience.

Explore how 
camerawork 
and editing 
can be used 

to create 
meaning.

Explore how 
sound and 

mise-en-
scene can be 

used to 
create 

meaning.

Evaluate how 
media 

language is 
used to 

construct 
representatio
ns of gender.

Analyse still 
image media 

language 
and evaluate 
how it is used 

to create 
different 

representatio
ns.

Explore how 
media 

language is 
used to 
create 

meaning in 
music videos.

Pupils will know:
• How to identify elements of media language in still and moving images using appropriate terminology. 
• How to explain how media language can be used to communicate meaning. 

Pupils will be able to:
• Apply specialist subject specific vocabulary to analyses.
• Analyse a range of media texts.
• Demonstrate an understanding of how media language creates meaning. 
 

Hall's theory 
of re-

presentation 
/ reality tv

Dyer's theory of 
stereotypes

Stereotypes 
of social 
groups

Stereotypes 
of age

Stereotypes of 
gender

Mulvey's 
Male Gaze 

theory

Consolidate 
learning

Pupils will know:
• how representations of social groups are constructed and presented in 
media texts.
•  how meaning is created for an audience through the use of media 
language.
•  how key media theories can be applied to a range of media texts.

Pupils will be able to:
•  apply key media theories to contemporary media texts.
•  analyse how social groups are represented using key media language.

Encoding / 
decoding 

theory

Hypodermi
c Needle / 

Uses & 
Gratificatio

ns

External 
Factors 

explaining 
ethnic 

differences 
in 

achieveme
nt.

Representa
tion of 

ethnicity 
and culture

Stereotypes 
of place in 
media texts

Representa
tion in 
Video 
Games

Links 
between 
texts and 
copycat 

behaviour

Consolidate 
learning

Pupils will know: 
• how to apply audience theories to a range of different media texts.
• how meaning is communicated through the use of media language in a range of texts.
• how to analyse representations of different social groups.

 Pupils will be able to:
 • describe audience theory and apply this to media texts
•  explain how ethnicity and culture are represented in media texts.
•  identify the implications of media representations.

Cohen's 
Moral Panic 

theory

The role of 
the media in 

copycat 
behaviour

Stereotypes 
of class

Representati
on of 

disability/abil
ity

Examples of 
representati
on in media 

texts

Representati
on of 

sexuality

Examples of 
representati
on in media 

texts

Pupils will know:
• how to analyse the effects of the media upon audiences and behaviour. 
•  how to identify stereotypes of different social groups in a range of media texts.
• how to analyse how media texts support or subvert stereotypes of different groups.

Pupils will be able to:
• discuss and debate the effects of the media on audiences. 
•  identify examples of media texts that have had positive and negative effects on audiences
• analyse and explore how different social groups are represented in media texts. 

Consolidate 
understandi

ng of 
audience, 

representati
on and 
media 
effects 

theories.

The 
importance 

of genre

How media 
language 

creates 
meaning in 
Thriller films

How media 
language 

creates 
meaning in 
Thriller films

Learn how 
to set up 

and record 
on a film 

set.

Understand
ing 

continuity 
editing.

Create a 
Thriller film 

sequence

Pupils will know:
• how to apply key theories to media examples. 
• how to film and edit a Thriller film sequence. 
• how to evaluate my practical skills and plan for filming.  

Pupils will be able to:
• apply my understanding of theory in an exam setting 
• use FCP to edit a Thriller film sequence. 
• plan and film a Thriller film sequence. 

Unit 10: Film Production Unit 10: Film Production Unit 8: Responding to a commission Unit 8: Responding to a commission

Year 13 
Teacher 1

Produce 
footage for 

the practical 
production

Produce 
footage for 

the practical 
production

Produce 
footage for 

the practical 
production

Edit footage

Produce 
footage for 

the practical 
production

Produce 
footage for 

the practical 
production

Produce 
footage for 

the practical 
production

Pupils will know:
•how editing techniques can create meaning for an audience. 
•how sound and visual effects can enhance a practical production. 
•how to create an audio-visual production. 

Pupils will be able to:
•produce footage using a variety of audio-visual equipment. 
•use Final Cut Pro to compile and edit footage appropriately. 
•complete my practical film production.  

Edit footage Edit footage Edit footage

Reshoot 
footage for 

the practical 
production

Edit footage Edit footage Edit footage

Pupils will know:
•how editing techniques can create meaning for an audience. 
•how sound and visual effects can enhance a practical production. 
•how to create an audio-visual production. 

Pupils will be able to:
•produce footage using a variety of audio-visual equipment. 
•use Final Cut Pro to compile and edit footage appropriately. 
•complete my practical film production.  

Activity 1 - 
Rationale

Activity 1 - 
Rationale

Activity 1 - 
Rationale

Activity 1 - 
Rationale

Activity 2 - 
Pitch

Activity 2 - 
Pitch

Activity 2 - 
Pitch

Activity 2 - 
Pitch

Pupils will know:
• how to respond to a brief. 
• how to use research and background material. 
• how to understand a client commission. 

Pupils will be able to:
• create a proposal for a client brief. 
• pitch a developed idea to a specific audience. 

Activity 3 - 
Proposal

Activity 3 - 
Proposal

Activity 3 - 
Proposal

Activity 4 - 
Treatment

Activity 4 - 
Treatment

Activity 4 - 
Treatment

Activity 4 - 
Treatment

Pupils will know:
• how to structure a pitch, a proposal and a treatment in response to a commission. 
• how to prepare for the controlled assessment in Unit 8. 

Pupils will be able to:
• pitch and propose my ideas in response to a commission. 
• create a treatment for my idea in response to a commission. 

Revision Revision

Unit 4: Pre Production and Planning Unit 4: Pre Production and Planning Unit 1: Media Representations Unit 1: Media Representations

Year 13 
Teacher 2

Production 
scheduling Locations Budgeting Risk 

assessments
Production 

meetings
Contingency 

plans
Log of 

activities

Pupils will know:
• how to facilitate the pre-production of a media product.
• how to produce a pre-production portfolio for a creative media 
production.
• how to successfully coordinate and plan for a media production.

Pupils will be able to:
• research and plan for the production of a successful media 
product.
• work as part of a team to coordinate the production of a media 
product.
• demonstrate my understanding of the importance of the pre-
production process.

Reflect on 
the key 

creative pre-
production 

processes

Reflect on the logistical 
planning

Reflect on 
the 

manageme
nt of 

personnel,  
resources 
and risks

Reflect on 
manageme
nt of time 

and 
documentat

ion

Complete all areas 
of Unit 4

Complete all 
areas of Unit 

4

Complete all 
areas of Unit 

4

Pupils will know:
• how to analyse how well logistics, finance and creative processes were 
managed during pre-production.
• how to make reference to specific elements of my project to support 
my analysis.
•  how to evaluate the effectiveness of my project management and its 
impact upon my production as a whole.

Pupils will be able to:
•  demonstrate understanding of the pre-production process.
• evaluate the pre-production process of a media product.
• explain the improvements that could be made to the pre-production 
process.

Encoding / 
decoding 

theory

Hypodermi
c Needle / 

Uses & 
Gratificatio

ns

External 
Factors 

explaining 
ethnic 

differences 
in 

achieveme
nt.

Representa
tion of 

ethnicity 
and culture

Stereotypes 
of place in 
media texts

Representa
tion in 
Video 
Games

Links 
between 
texts and 
copycat 

behaviour

Consolidate 
learning

Pupils will know: 
• how to apply audience theories to a range of different media texts.
• how meaning is communicated through the use of media language in a range of texts.
• how to analyse representations of different social groups.

 Pupils will be able to:
 • describe audience theory and apply this to media texts
•  explain how ethnicity and culture are represented in media texts.
•  identify the implications of media representations.

Cohen's 
Moral Panic 

theory

The role of 
the media in 

copycat 
behaviour

Stereotypes 
of class

Representati
on of 

disability/abil
ity

Examples of 
representati
on in media 

texts

Representati
on of 

sexuality

Examples of 
representati
on in media 

texts

Pupils will know:
• how to analyse the effects of the media upon audiences and behaviour. 
•  how to identify stereotypes of different social groups in a range of media texts.
• how to analyse how media texts support or subvert stereotypes of different groups.

Pupils will be able to:
• discuss and debate the effects of the media on audiences. 
•  identify examples of media texts that have had positive and negative effects on audiences
• analyse and explore how different social groups are represented in media texts. 

Revision Revision


